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Thoughts of Application-oriented University Teaching
Reform on Financial Marketing

DING Jie

(College of Finance, Fujian Jiangxia University, Fuzhou, Fujian 350108)

Abstract:Financial marketing is practical subject ,but current teaching still exists many deficiencies in teachers’ practical experiences,
course setting, course attraction and teaching assessment. According to those problems, we need to take some actions to improve teaching
achievements. We can make students understand this course deeply by holding series of relative lectures, also can teach students to make
survey, presentations and planning programs which aim to mobilize their energy, eventually integrates theory with practice in our university

teaching reform.
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A study on the Key Technology of Photography
in Commercial Advertising

ZHUO Jing

(art college of Fujian agriculture and forestry university, Fuzhou, Fujian 354300)

Abstract: In the environment of modern business, commercial advertising photography has got unprecedented attention and develop-
ment, which plays an indispensable role in market economy. As an important manifestation of print advertising visual communication,
commercial advertising photography possesses the multiplicity of both business and art. Through describing some key technical problems,
this article wants to emphasize ideas and technical performance, which are regarded as the most important two aspects of the commercial
advertising photography. This research can help the photographer blend commercialization and artistry together better, and produce more
original photos which are adaptive to the market, and at last achieve the purpose of transmission of commercial contents and spiritual civi-

lization,,

Key words: advertising photography; ideas; the key technology of the commercial advertising
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