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Pl 4 TG 0L, —Flo2 2 L A 2 44, A
R B LA 2 (Scandic ) , AU (Double Tree), Yl i
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Analysis on Different English Expressions of the Chinese Word“i#i 5"
——Taking the International Famous Hotels as Examples

ZENG Mi
(the Department of Tourism of Zhangzhou Institute of Technology,Zhangzhou, Fujian 363000)

Abstract: The different consumption demands lead to building of different types of hotel. Therefore ,the Chinese word “ &) "has dif-
ferent expressions. Taking hotels under the ten-top world famous international hotel groups as the example, this article analyzes the differ-
ent hotel functions of different English expressions of it, hoping to help to the tourist inbound and outbound for their better choice of the
hotel they want, as well as to provide reference to the translation of the local hotel names fromChinese into English.

Key words: different types of hotels; English expressions; analysis
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A Teaching Model for Stencil Printing: its Exploration and
Practice in Wuyi University

WANG Hengzhan
(College of Arts of Wuyi University, Wuyishan, Fujian 354300)

Abstract: Asa specialized course, stencil printing is available in all of China’s art schools. The paper explores into a teaching model
for stencil printing employed in Wuyi University mainly from such 3 aspects as fostering the awareness of creation, taking exhibithion as a
motivator and an orientation towards the tourism market. It is suggested that in teaching stencil printing, the focus should be on cultivating
the students’ awaremess of critical thinking, creativity and practice.

Key words: stencil printing; teaching model; creativity;local culture;tourist market
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